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Mock Stock- Virtual Buying & Selling Programme 

 

About Activity: Virtual electronic goods and Virtual currency is provided to students. In a 

class room some are selected as buyer and some sellers. Buying and selling of those goods is 

done among buyers and sellers. Sellers try to earn maximum profit and buyers try to save 

maximum virtual amount given to them. At the end of this activity, highest earner is selected 

as best seller and highest money saver is selected as best buyer. 

 

Total Participants: 61 

Class & Division: B.com II C & D 

Date: 06.04.26 to 09.04.26 

It is one of the unique activities conducted every year with the objective to inculcate 

managerial skill within students. This activity is frame in such manner to boost the 

confidence of students and make them aware about the market transactions. In this Academic 

year, I have conducted this activity in B.com II C&D as continuous evaluation activity under 

my subject Business Management, where we make two teams named Buyers & Sellers. We 

also providethem detail format of Buyer & seller sheet and also provide prescribed format of 

Product Specification. It is one of the unique competition where student performed to grab 

the title of “Best Buyer & Best Seller”.We have defined the criteria to choose Best Buyer & 

Best Seller as described below: 

Best Buyer: Who will save maximum money! 

Best Seller: Who will gain maximum profit! 

Objectives: 

 

1. Understand Market Dynamics: To provide students with a practical 

understanding of how demand and supply affect the price of goods in a competitive 



market. 

2. Develop Decision-Making Skills: To enable students to make quick and 

informed buying or selling decisions under changing market conditions. 

3. Learn Price Fluctuation Mechanisms: To illustrate how product value (like a 

smartphone or laptop) changes due to consumer preferences, new launches, or 

availability. 

4. Enhance Financial Literacy: To build knowledge about profit, loss, and 

investment strategies while dealing with limited resources. 

5. Promote Analytical Thinking: To encourage students to analyse trends, anticipate 

future price changes, and strategize accordingly. 

6. Encourage Teamwork and Negotiation: To foster collaboration, bargaining, and 

communication skills when working in buyer/seller groups. 

7. Simulate Real-Life Business Environment: To give a hands-on experience of how 

trading works in markets (though simplified from the stock market, applied to 

electronic goods). 

8. Risk Management Practice: To help students understand how to manage 

uncertainty, risks, and competition in trading activities. 

 

Following is the outcome of this activity:  

Activity 

Year 

Rank Best Buyer Best Seller 

2025-2026 First Suryawanshi Bhagwati Bansode Sujata 

2025-2026 Second Kamble Abhay Zunjare Gayatri 

 

 



 

 



 

 

 

 



 

 

 

 

 

 

 

 



 



 



 



 

 

 



 

 

 



 

 


