
 

DAYANAND COLLEGE OF COMMERCE, LATUR 

Experiential Learning Activity: Advertisement Taglines 

30 minutes: 30 Taglines 
 

 

Date: 12/02/2026 

 

Total Participants: 45 

 

About Activity: Activity based on Unit: Advertisements. Students are taught the types of 

advertisements. Features of effective newspaper, Television and Radio advertisements. Accordingly, they 

are asked to observe different taglines, jingles, rhyming words used in ads, its effects and how they attract 

the attention and are useful to remember the ad. 

Objectives:  

1. Increase Brand Awareness 

2. Encourage Active Participation 

3. Build Marketing Skills 

4. Identify Emerging Talent 

5. Critical analysis of language used in ads 

6. Engage Target Audience 
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