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SR 

NO. 
Heads Particulars 

1 Name of the Department / Committee Skill Enhancement Course (SEC) 

2 Complete name/title of the Activity Field Visit 

3 Name & Designation of Activity In-charge Assist. Prof. Sayyed N. Q 

4 Meeting & Resolution Date 14-02-2025 

5 Date of Notice Served 17-02-2025 

6 Dates or Duration (From…. To….) of 

Activity 

18-02-2025 

7 Resource Person (name and designation) - 

8 Venue of the Event Market place 

9 Sponsor/Collaboration (if any) - 

10 Level of the Event: 
International/National/State/University/ 
District/College/Department etc.  

College 

12 Beneficiaries/Participants Students 
(M) 

Students 
(F) 

Faculty 
(M) 

Faculty 
(F) 

Total 

19 25 02 02 48 

13 Purpose/aim/objective and outcome of the 
event 

Aim:  
1. To analyze the types of businesses operating in 
Subhash Chowk Market. 
2. To observe buying patterns, peak hours, and 
customer interactions. 
3. To identify price variations and competitive 
strategies among vendors. 
4. To examine how shopkeepers manage stock. 
Outcome: 
1. Understanding market dynamics – Students 
gained insights into the types of businesses and 
their operational models. 
2. Awareness of consumer trends – They  
 



observed key factors influencing purchasing 
decisions and customer engagement. 
3. Knowledge of pricing mechanisms – Students 
identified how competition and demand affect 
pricing strategies. 
4. Insights into business operations – They 
learned about stock handling, supplier 
relationships, and time management. 

 
14 Complete Activity Report (Description) 

Date of Visit: 18th February 
Location: Subhash Chowk Market, Latur 
Participants: B.Com TY (F & G Div) Students 
Initiator: Sayyed N.Q 
On 18th February, a field visit to Subhash Chowk Market was conducted to provide students 
with practical exposure to market operations. The activity was initiated by Sayyed N.Q. 
Students gathered on campus at 9:00 AM, where a general discussion was held with the SEC In 
charge, IQAC coordinator, HOD, and some faculty members before proceeding to the market. 
During the visit, students surveyed various businesses, interacted with shopkeepers, and studied 
market structure, customer behaviour, pricing strategies, and stock management. They also 
observed the impact of digital payments in local trade. 
After completing the survey, students returned to the college and shared their observations. The 
visit enhanced their understanding of real-world business dynamics, bridging the gap between 
theoretical knowledge and practical applications. This activity proved to be an insightful 
learning experience for all participants. 
 

15 Photographs (Geo Tagged) with captions submitted 
 



 



16 Evidence produced (Notice, attendance list, Certificate, letters, newspaper cuttings etc.):-  

 

Meeting  held page in which Resolution is Passed to 
attached 

 
 



 

 
 



Notice 

 
 



Staff Attendance 

 
Students Attendance  

 



 
 

 

 



News Paper  



 
 
 

 

 


