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Objectives:

 Tofamiliarizethestudentswiththebasicprinciplesofforeigntradeandthe

environmentinwhichforeigntradetakesplace.

 Toawarethestudentswiththenatureandscopeofinternationalmarketingas

alsothefourPsofInternationalMarketing

UnitI:BasicsofForeignTrade:(8Periods) 

Introduction,NeedandImportanceofForeignTrade,Essentialdocumentsin

Foreign Trade,LimitationsofForeignTrade.

UnitII:Globalization&itsDrivers:(15Periods) 
ConceptofGlobalization,Features,Process,DriversofGlobalization,ForeignDirect
Investment(FDI)-Concept,FactorsaffectingonFDI,Advantages&Disadvantagesof
FDI,ImpactofGlobalizationonIndianEconomy

UnitIII:ExportProductPlanning:(10Periods) 

ModesofentryinForeignMarket,StepsinNewProductDevelopmentProcess,Product
LifeCycle,ProductMix,ProductBranding,ProductPacking&Labelling.

UnitIV:Internationalpricingstrategy-(10Periods) 

ConceptofInternationalPricing,Pricingobjectives,Factorsaffectinginternational
pricing,Governmentinterference,pricingprocessandmethods,Internationalprice
quotationsandpaymentconditions.

UnitV:InternationalMarketing-(11Periods) 

Meaning,Nature&ObjectivesofInternationalMarketing,importanceinternational
marketingInternationalMarketingvs.DomesticMarketing,ProblemsinInternational



Marketing,
SuggestedReadings:

1.Bhattacharya,B.,ExportMarketingStrategiesforSuccess,GlobalBusinessPress,

NewDelhi,1991.

2.Cateora,PhillipR.andJohnL.Grahm,InternationalMarketing,10thed.,Irwin

McGrawHill,Boston,1999.

3.Jain,SubashC.,InternatiionalMarketingManagement,6thed.,SouthWestern

CollegePublishing–InternationalThompsonPublishingCompany.Cincinnati,2004.

4.Fair-weather,JohnInternationalMarketing,PrenticeHallofIndiaPrivateLtd.,New

Delhi.

5.Kotabe,MasaakiandKristiaanHelsen,GlobalmarketingManagement,2nded.,

JohnWiley&Sons,2001.

6.Keegan,W.,GlobalMarketingManagement,Prentice-Hall,EnglewoodCliffs1995.

7.Onkvist,S.andJ.J.Shaw,InternationalMarketing;AnalysisandStrategy,Prentice

Hall,NewDelhi,1995.

8.Terpstra,V.andR.Sarathy,InternationalMarketing,8thed.,HarcourtAsiaPTE

Ltd.,Singapore,2005.
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PAPER:FOREIGNTRADEFINANCING&PROCEDURES-I

CourseObjectives:

 Tofamiliarizethestudentswiththevariousmethodsandprocedureofforeign

trade,financing,foreignexchange,rates,costingandpricingforexportsandthe

variousinstitutionsinvolvedinexportfinance.

 ToawarethestudentswiththepositionofIndia’sforeigntrade,Importand

exportpoliciesandvariousexportpromotionmeasuresadoptedbythe

Government.

UnitI:InternationalFinance(14Periods) 

Import&ExportCreditbyCommercialBanks,Methodsofinternationalpayments,Pre-
shipmentandpost-shipmentfinance,Exim BankofIndia-Objectivesandfunctions,
Letterofcredit(L/C),PartiestotheL/C,KindsofL/C

UnitII:ForeignExchange(12Periods) 

Foreignexchangemarketanditsfunctions,Methodsaffectinginternationalpayments,
Balanceofpaymentstheory,Reasonsbehindfluctuationinexchangerates,Foreign
ExchangeManagementAct

UnitIII:InternationalEconomicInstitutions(12Periods) 

 InternationalMonetaryFund-Objectives,Functions,OrganizationalStructure

 WorldBank-Objectives,Functions,OrganizationalStructure

 WorldTradeOrganization-Objectives,Functions,Principles

UnitIV:ForeignTradePolicy2015-20(6Periods) 

ProvisionsofForeignTradepolicy2015-20,itsobjectivesandMainhighlights,



UnitV:RegionalEconomicCo-operations:-(10Periods) 

SAARC-SouthAsianAssociationforRegionalCo-operation

ASEAN-AssociationofSouthEastAsianNations
NAFTA-NorthAmericanFreeTradeAgreement

EU-EuropeanUnion

BooksRecommended:

1.BholeL.M.:FinancialMarketsandInstitutions;TataMcGraw-Hill,NewDelhi.

2.Avadhani,V,A.:InternationalFinance:TheoryandPractice,HimalayaPublishing

House,Delhi.

3.Chaudhari,B.K.:FinanceofForeignTradeandForeignExchange,Himalaya

PublishingHouse,Delhi.

4.Sundharam,K.P;M.:Money,BankingandInternationalTrade,SultanChand&

Sons,NewDelhi.

5.Sethi,T.T.:Money,BankingandInternationalTrade,S.Chand&Co.,NewDelhi.

6.Jain:InternationalFinancialManagement,MacMillanIndiaLtd.,NewDelhi.

7.Verghese,S.K.:Foreign Exchange and Financing ofForeign Trade,Vikas

Publications,NewDelhi.

8. Adhikary,Manab:GlobalBusinessManagement,MacMillan,NewDelhi.

9. Buckley,Ardin:TheEssenceofInternationalMoney,PrenticeHallofIndia,New

Delhi.

10. Tayeb,MonisH:TheGlobalBusinessEnvironment-AnIntroduction,Sage

Publication,NewDelhi.

11. ParvezAsheghianandBahmanEbrahim :InternationalBusiness;Harper

Collins,London.

12. Buckley,Adrian:MultinationalFinance,PrenticeHallofIndia,NewDelhi.—

13. Eitman,D.K.andA.I.Stenehill:MultinationalBusinessCashFinance,Addison

Weslay,Massachusetts.

14. Wood,D.andJByrne;InternationalBusinessFinance,McMillan,NewYork.

15. Zeneff,D.andJ.Zwick:InternationalFinancialManagement,PrenticeHall,Int.

Ed.NewYork.
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PAPER:ELEMENTSOFEXPORTMARKETING

Objective:

 Thepaperaimsatmakingthestudentunderstandtheconceptandtechniques

ofinternationalmarketingandtrainthem todevelopandimplementplansand

marketingstrategiesforenteringintointernationalmarketsandmanaging

overseasoperations.

 Tofamiliarizethestudentswiththeinstrumentsofexportpromotionand

variousexportpromotionorganizationinIndia.

Unit-IIntroduction:(10Periods)

Export-Meaning,Need&ImportanceofExports,BasicconceptsofExportMarketing,

scopeofexportsmarketingandwhyshouldafirm export,Modesofentering

overseasmarkets.

Unit-IIInstrumentsofExportPromotion:(12Periods)

PlanningInternationalMarketingOperations,ProductPolicies,DistributionChannels-

Meaning&Functions,AdvertisementsandPublicity,ImportanceofAdvertisements

Unit-IIIProcessandTechniques:(10Periods)

InternationalMarketingProcessandTechniques-DirectExporting,Indirect

Exporting,CounterTrade,Licensing,Sub-Contracting,JointVentures,Projectand

ConsultancyExports.

Unit-IVOrganisationandControl:(12Periods)



OrganisationofInternationalMarketingOperations,ExportProcedures,Problems

facedbyexportcountries.ControloverInternationalMarketingOperations-Tariffs,

Quotas,Antidumping/ExchangeControlsandOtherNon-TariffMeasures.

Unit-IVExportPromotionOrganizationinIndia:(10Periods)

 ExportPromotionCouncil(EPC,s)

 StateTradingCorporations(STC’s)

 FederationofIndianExportOrganizations(FIEO’s)

 IndianTradePromotionOrganization(ITPO’s)

BooksRecommended:

1. StantonW.J.,EtzelMichaelJ.andWalkerBruceJ.:Fundamentalsof
Marketing;McGraw-Hill,NewYork

2. KotlerPhilipandA.Gary:PrinciplesofMarketing;Prentice-HallofIndia,New
Delhi.

3. FulmerR.M.:TheNewMarketing;McMillan,NewYork.

4.Cundiff,EdwardW.andStiuR.R.:BasicMarketing-Concepts,Decisionsand
Strategies;PrentceHall,NewDelhi.

5. BhattacharyaR.L.andVarshneyB.:InternationalMarketingManagement;
SultanChand,NewDelhi

6. BhattacharyaB:ExportMarketingStrategiesforSuccess;GlobalPress,New
Delhi.

7. KeeganW.J:MultinationalMarketingManagement;PrenticeHall,NewDelhi.

8. KriplaniV.:InternationalMarketing;PrenticeHall,NewDelhi.

9. TaggartJ.HandModerMottM.C.:TheEssenceofInternationalBusiness;,
PrenticeHall,NewDelhi.

10. KotlerPhilip:PrinciplesofMarketing;PrenticeHall,NewDelhi.

11. FayerWeatherJohn:InternationalMarketing;PrenticeHall,NJ.

12. Paliwala,StanleyJ.:TheEssenceofInternationalMarketing;PrenticeHall,New
Delhi.

13. Cherunilam Francis:InternationalMarketing(TextandCases);HPH,Mumbai.

14. Gupta,R.K.:AntidumpingandCountervailingMeasures,SagePublications,
NewDelhi.15. Ram,Paras:Exports:What,WhereandHow?;Anupam
Publications,NewDelhi.
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PAPER–FOREIGNTRADEFINANCING&PROCEDURES-II

CourseObjectives:

 TofamiliarizethestudentswiththevariousmethodsoffinancingandSources

offinanceforforeigntrade,foreigninvestment&collaborationaswellasthe

variousinstitutionsinvolvedininternationaleconomicgrouping.

Unit-IForeignTradeFinancingMethods&TermsofPayment:(12Periods)

MethodsofPayment,NegotiationsofExportBills,DocumentaryCreditand

CollectionProcedure,PreandPostShipmentExportCredit,BankGuarantees,

ForeignExchangeRegulations.

Unit-IISourcesofFinanceforForeignTrade:(10Periods)

Objectives&FunctionsofExport-ImportBankofIndia,Export-CreditGuarantee
CorporationofIndia.IDBI-ExportFinanceforSmallScaleIndustries,SIDBI
Unit-IIIInternationalEconomicInstitutions:(12Periods)



Objective,RoleandFunctionsofWTO,UNCTAD,WORLDBANK,InternationalFinancial
MarketInstruments:GDRs,ADRs.

Unit-IVForeignInvestmentandCollaboration(10Periods) 

Advantagesanddisadvantagesofforeigncollaboration,Typesofforeigncollaboration,
Factorsaffectinginternationalinvestment,ForeigninvestmentinIndia 

Unit-VInternationalMonetarySystem:(10Periods)

InternationalMonetaryFunds-Objectives,SourcesofFunds,InternationalMonetary
Reforms,ProblemsofInternationalLiquidity,SpecialDrawingRights,Procedureof
SDRsAllocation.

BooksRecommended:

1.BholeL.M.:FinancialMarketsandInstitutions;TataMcGraw-Hill,NewDelhi.

2.Avadhani,V,A.:InternationalFinance:TheoryandPractice,HimalayaPublishing
House,Delhi.

3.Chaudhari,B.K.:FinanceofForeignTradeandForeignExchange,Himalaya
PublishingHouse,Delhi.

4.Sundharam,K.P;M.:Money,BankingandInternationalTrade,SultanChand&Sons,
NewDelhi.

5.Sethi,T.T.:Money,BankingandInternationalTrade,S.Chand&Co.,NewDelhi.

6.Jain:InternationalFinancialManagement,MacMillanIndiaLtd.,NewDelhi.

7.Verghese,S.K.:ForeignExchangeandFinancingofForeignTrade,Vikas
Publications,NewDelhi.

8.Adhikary,Manab:GlobalBusinessManagement,MacMillan,NewDelhi.

9.Buckley,Ardin:TheEssenceofInternationalMoney,PrenticeHallofIndia,New
Delhi.

10.Tayeb,MonisH:TheGlobalBusinessEnvironment-AnIntroduction,Sage
Publication,NewDelhi.

12.Buckley,Adrian:MultinationalFinance,PrenticeHallofIndia,NewDelhi.




